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CONOSCENZE RICHIESTE PER L’ACCESSO 
Per gli studenti con titolo di studio italiano i requisiti sono i se-
guenti: livello di conoscenza della lingua inglese B2, cono-
scenza della micro e della macroeconomia, conoscenza della 
matematica generale, della matematica finanziaria e della sta-
tistica, conoscenza del diritto privato e del diritto commerciale, 
conoscenza specifica dei profili concettuali, tecnico-operativi, 
giuridici e quantitativi relativi alle aree di amministrazione e 
controllo e di management e organizzazione, conoscenza dello 
specifico lessico economico in lingua inglese; almeno 48 crediti 
negli ambiti disciplinari economico, aziendale, quantitativo e 
giuridico, con un minimo di 24 crediti in ambito aziendale. Gli 
ambiti sono definiti al seguente indirizzo: 
 
www.uniud.it/it/didattica/info-didattiche/conoscenze-
requisiti-accesso/international-marketing-management-orga
nization

http://www.uniud.it/it/didattica/info-didattiche/conoscenze-requisiti-accesso/international-marketing-management-organization
http://www.uniud.it/it/didattica/info-didattiche/conoscenze-requisiti-accesso/international-marketing-management-organization
http://www.uniud.it/it/didattica/info-didattiche/conoscenze-requisiti-accesso/international-marketing-management-organization


International Marketing Management and Organization is a two-
year, English-taught Master of Science (Laurea Magistrale) that 
is designed to advance students’ business education and pro-
vide a solid foundation for their career progression. The program 
combines academic rigor with exposure to business life.  
Internationalization, innovation and sustainability are at the core 
of the program – both in terms of approach and study subjects.  
The curriculum will allow students to deep dive into the most 
compelling issues for todays’ internationalized firms: from 
cross-cultural negotiation to international management; from 
quality management to business process reengineering; from in-
novation management to international logistics.  
The Master program extensively employs participatory learning 
processes such as analysis of case studies, team-based simu-
lations, discussions with managers, project works on real prob-
lems of partner companies, company visits, and internships. 
Mobility experiences – both in Europe and in the rest of the 
World – are highly encouraged.  
By the end of the Master program, students will be highly com-
petitive in the contemporary job market because of their cut-
ting-edge knowledge on specialized management topics and 
their skills developed on the field – from studying in a multi-cul-
tural class to working on company projects. 
 
Students interested in pursuing the Double Degree with Carin-
thia University of Applied Sciences/CUAS must participate in a 
selection according to the access procedures defined in the 
agreement with the foreign university and published on the 
course webpage. Selected students will have to obtain ECTS at 
the partner university as part of their Erasmus mobility. 
 
Career and job opportunities 
Students will develop the skills and knowledge to hold middle- 
and top-management positions in international, innovative and 
sustainable companies. The program prepares students to work 
in functions such as marketing, human resource management, 
research and development, quality management and sustain-
ability, as well as to work in business consulting practices, re-
search centers, or to become an entrepreneur.  



REQUIREMENTS FOR ADMISSION 
 
To be eligible for admission, students need to hold a BSc de-
gree with a major in economics, business, management from 
an Italian or a foreign university; they also need to produce 
proof of English proficiency at level B2. A committee assesses 
enrolment applications. 
 
Enrolment of students who are not EU-citizens and/or who 
hold a BSc from a foreign university is subject to specific regu-
lation. Find more information here: 
 
https://www.uniud.it/en/uniud-international/ 
 
www.uniud.it/it/didattica/info-didattiche/conoscenze-requi-
siti-accesso/international-marketing-management-
organization

https://www.uniud.it/en/uniud-international/
http://www.uniud.it/it/didattica/info-didattiche/conoscenze-requisiti-accesso/international-marketing-management-organization
http://www.uniud.it/it/didattica/info-didattiche/conoscenze-requisiti-accesso/international-marketing-management-organization
http://www.uniud.it/it/didattica/info-didattiche/conoscenze-requisiti-accesso/international-marketing-management-organization


PIANO DI STUDI

FIRST YEAR 
 
COURSES          SEMESTER/CFU 
International Economics  
(SECS-P/06)                                           1°/6 

Laboratory of Statistics                 1°/9 
and Mathematics  
(SECS-S/03 – SECS-S/06) 

Leading Change for                           1°/6 
Organizational Renewal  
(SECS-P/10) 

Strategy & Business  
Models (SECS-P/08)                          1°/9 

Advanced Management                 2°/9 
& Control (SECS-P/07) 

International Commercial,            2°/9 
Brand & Patent Law  
(IUS/04 – IUS/14) 

International Management  
(SECS-P/08)                                           2°/6 

Managing Teams  
for Innovation (SECS-P/10)           2°/6  

 
 
 
SECOND YEAR 

COURSES          SEMESTER/CFU 
Laboratory of Business                 1°/6 
Strategies and Policies (SECS-P/06)  

Relationship Marketing                1°/6 
and Social Media (SECS-P/08)             

Innovation Management  
(SECS-P/08)                                         2°/6 

One course among                                      
- Laboratory of Business             1°/6 
Process Reengineering and  
Project Management (ING-IND/35)   
- Quality Management  
(SECS-P/13)                                      1°/6 

Internship                                                    6 

Free choice of two courses*           12 

Final Exam                                                18 

 
 
* Students are advised to choose  
12 ects between:                                         
 
International Business Program 
- International Sales  
& Logistics (SECS-P/08)               1°/6 
- Research Tools for  
Marketing (SECS-P/08)                 1°/6 
- Laboratory of Negotiation        2°/6 
in Cross Cultural Business  
Environment (SECS-P/10) 

Digital Business Program 
- Laboratory of Coding for           1°/6 
Data Analytics (ING-INF/05) 
- Laboratory of Business             2°/6 
Analytics & Big Data (SECS-S/01) 

Sustainability  
Management Program 
- Integrated Reports &                 1°/6 
Environmental Accounting  
(SECS-P/07) 
- Management for Sustainable   2°/6 
Businesses (SECS-P/08) 
- Environmental & Resource      2°/6 
Economics (AGR/01)

N.B.: The course assignment to Spring  
or Fall semester may be modified  
for organizational needs
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ECONOMICHE  
E STATISTICHE 
 
via Tomadini 30/a 
Udine 
T. 0432 249208

SEGRETERIA STUDENTI  
 
via Tomadini 30/a 
Udine 
T. 0432 249250  
segreteria.economia@uniud.it  
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UNIUD SOCIAL 
 
www.uniud.it/socialmedia 
 
 
_ facebook/uniud 
_ Gruppo Help! 
 
_@universitadiudine 
_@tutoruniud 
 
_Università di Udine 
 
_+39 3357794143 
 
_@uniudine
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